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JPublic Relations

_Just what is public relations? And how does is differ from advertising? Public
relations is theOpposite of advertising. In advertising, you pay to have your
message placed in a newspaper, TV or radio spot. In public relations, the article
that features your company is not paid for. The reporter, whether broadcast or
print, writes about or films your company as a result of information he or she
received and researched
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Publicity is more effective than advertising, for several reasons. First, publicity is
far moreCost-effective than advertising. Even if it is not free, your only expenses
are generally phoneCalls and mailings to the media. Second, publicity has greater
longevity than advertising. Anarticle about your business will be remembered far
longer than an ad
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Publicity also reaches a far wider audience than advertising generally does.
Sometimes , your story might even be picked up by the national media, spreading
the word about your Business all over the country

Ois0 P18 5248 Gl Laid o8 IS Y gamna by <S58 O sal o solad e b Jlalapn S

283 (e i i e il il R b lie Bl )l a sae Jaul 5,3 98 0 451 )

Advertising
Advertising is a marketing communication strategy that aims to promote a product, service,
or idea to a target audience.
It is a form of mass communication that uses various media channels such as print,
television, radio, outdoor billboards, and digital platforms to reach a wide range of
consumers.
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primary goal of advertising

The primary goal of advertising is to create awareness and generate interest in a particular
product or service.

It aims to influence consumer behavior and persuade them to make a purchase or take a
specific action. Advertising messages are designed to capture attention, create desire, and

provoke action.
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different types of advertising strategies
There are different types of advertising strategies that companies use to reach their target
audience.
These include:
informative advertising
persuasive advertising
comparative advertising
and emotional advertising.
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Informative advertising
Informative advertising focuses on providing information about the product or service, its
features, and benefits.
Persuasive advertising
Persuasive advertising aims to convince consumers that the product or service is the best

choice available.



Comparative advertising
Comparative advertising compares the advertised product with its competitors,
highlighting its superiority.
Emotional advertising
Emotional advertising appeals to consumers’ emotions, using storytelling or sentimental
messages to create a connection with the audience.
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Advertising campaigns
Advertising campaigns are carefully planned and executed to ensure maximum impact.
They involve market research, target audience analysis, creative development, media
planning, and evaluation of campaign effectiveness.
Advertisers use various techniques such as catchy slogans, memorable jingles, visually
appealing graphics, and celebrity endorsements to grab attention and leave a lasting
Impression.
3yse 1 ol i advertising
success of businesses
Advertising plays a crucial role in the success of businesses.
It helps build brand awareness, establish brand identity, and differentiate products or

services from competitors.



Advertising also contributes to the growth of the economy by creating demand for goods
and services, stimulating consumer spending, and generating employment opportunities in
the advertising industry.

criticisms

However, advertising is not without its criticisms. Some argue that it perpetuates unrealistic
beauty standards, promotes materialism, and exploits consumer vulnerabilities.

There are concerns about the invasion of privacy through targeted advertising and the
impact of advertising on children.

Advertisers are increasingly expected to be socially responsible and ethical in their

practices.
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In conclusion
In conclusion, advertising is a powerful tool used by businesses to communicate with
consumers and promote their products or services.
It is a complex and multifaceted industry that employs various strategies and techniques to
influence consumer behavior.
While it has its benefits and criticisms, advertising continues to play a significant role in
shaping consumer preferences and driving economic growth.
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Propaganda

Originating in an office of the Roman catholic church charged with propagation of
the faith (de propaganda fide), the word entered common usage in the second
quarter of the twentieth century To describe attempts by totalitarian regimes to
achieve comprehensive subordination of knowledgeTo state policy
p5d @0 o ) Pyl gl J sise line S SIS (a5 ) sladlS Gl Gl (S )248 ) 4aS
03 O dailas das Al Cad ) 81 Gl 6 a5 sl AU a5 () s i () 8

DS Ay (e gas 3 IS G gd Canlaee )



Based in the desire of fascists ,Nazis ,and Bolsheviks to develop legitimacy and
social control by Overcoming the broadly based cultural hegemony of antecedent
regimes, Propaganda soon game to be directed toward the populations of other
states, provoking reactions from the industrialized democracies
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As war approached in the late 1930s Britain established its own Ministry, not of

Propaganda but of information, its very title an exercise in rhetoric
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This employed print, radio, film, and the spoken word to put the best gloss on
state policy and the fortunes of British arms (white propaganda) while also running
down and misrepresentingthe Axis powers ( black propaganda.
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Still important in international relations during the Cold War through radio
stations such as voice of America, propaganda both at home and abroad was
frequently crude and ineffective, especially in communist states lacking the
technical skills of advertising , marketing , and communication Developed within
the private sectors of a consumerist western culture with largely unrestricted
media .
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It has however, been brought to a fine art in the advanced industrial economies in
recent years , where the presentation of state policy and legislation has often
received as much attention as much Attention as its content and drafting.
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= 9 bl s, Public Relations

Public Relations is the management of relations between an organization and its

publics.
O glabalie b gla b lae il ) iy e G G jle (o gee Jal 5
Public Relations career =« se dail 55 ol saliila
Public Relations office/department= o« sc Ll 55 5 1)
Public Relations person= s bl s JI& ol Cun

Public Relations people= s sec Ll 55 IS i) Caa

Public Relations staff= s Ll 55 5 jlal plaie S L HalS



Public Relations text book= (o< see Jail 5 5 w2 QS

Public Relations firm/company= - sec ki 5, &< i

Public Relations agency= s« sec ol 5 5 o8 - o0 sac Lal 5 ) &S 45

Modern Public Relations=¢_x (o< see il 5

Traditional Public Relations=(iiw o« sac 1ol 5

Public Relations organizational/chart=c-ses bl 55 (le s )2 sai

Management of planning and Research=gsas3 5 (5 ) 4al » Cu paa

Management of media Relations=l 4ilu ) L hals )l Sy e

Management of consumer Relations/Affairs=¢Sais i jaa b Ll ) Cy

Public Relations specialists= s Ll 55 (laaiic

Public Relations course= = s« ail s 5 o5 3 sl o 5 2

(ea9as Ja gy Ala b 098 (bldsPublic Relations internal publics=

1)  Employees= 4w se So Gl lS 5 ol &S

2) Employees family=4us se G Glaie IS 5 ) SIS o2l gila



3) Managers=¢)
4)  Supervisors=glis y
5) Clerical Employees=cs s olaie j\S
6) Board of Di vectors=s_n Cua
(o9 bl gy el g9 2 bl Public Relations external publics=
1)Media=\ 4l
2) Stock holders=g) )12 algss
3) Competitors=té
4) Suppliers=Rais ol 53

5) Trade Associations=5 b sl asas)

6) Dealers/Distributers=g&ais a5l oYY by oRai 5 4
7)  Customers/ clients=gk siie - Q81K o yae
8) Legislator=cu s J8aS aa g
9)  Lobar union=c_S,\S sk 4lasl
10) Special interest groups=giud sl » 5 K
11) Banks and insurers= o) K 4an 5 o))l
Blogging is.................
Blogging is an instant publishing tool= ) ) ) s (5550 S8 JLamil ) 5 o S
Gl Jga g,
Blogging is an online journal with freshly updated content=
| sina (5 s alBligy CulilE Ly ol (¥ (o 4ali 55 S0 S
e
Blogging is Amateur journalism= _sial (ou 5t 4ali 35 & 55 o 53 S
)
Blogging is something that will revolutionize the web=
alag) b gl g (0MEH 231 65 e AS sl () b3y DU
2
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business-to-business marketing (b2b marketing)
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comparative advertising
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Deceptive Advertising

bl Gl
offensive advertising

Surrogate advertising

Many marketing and advertising professionals like to call this campaign the gold
standard. Created by a legendary advertising group at Doyle Dane & Bernbach in
1960, the campaign set out to answer one question: How do you change peoples'’

perceptions about not only a product, but about an entire group of people?
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Americans always had a propensity to buy big American cars, but even 15 years
after WWII ended, Americans really didn’t buy small German cars. So what did
this Volkswagen advertisement do? It played right into the audience’s
expectations. You think I’'m small? Yeah, I am. They never tried to be something
they were not -- and that's the most important lesson we can learn from this
campaign. Don’t try to sell your company, product, or service as something it’s
not. Consumers appreciate honesty just as much as they appreciate hot girls in beer

commercials
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Dear Sir / Madam
We are introducing our new product with great pride and pleasure ‘Fair and Beauty
Lotion’ to you.
AES (on (Aoma ladi o) S8 5 55, L, “Fair and Beauty Lotion” 258 2a J gpana b
It is one of the best beauty making products available in the market today. It is
famous product in many oversees market. \We are providing this to you at best
possible price. Our claims are only based on different feedbacks received from
various clients and not based on self-judgment.
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We humbly request you to try this item in your centers and we assure you that you
would be in a great pleasure with the results. Our Senior Sales men would be ready
to keep in touch with you to describe you more about our product.
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Thanking You,
Sincerely,
Fazel Ahmadzadeh
Market Developer
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1- I think | prefer ............... because they are really good fun to watch and often have

a catchy tune or song to go with them.
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1-T.V. commercial
2-Cold Call
3-intrusive

4-advertising

2: Last night, | was just sitting down to my favorite series on TV when the phone
rang. It was another .................... | find them really annoying.

1-Internet Pop-ups

2-Cold Call

3-Advertising

4-Intrusive

3- Personally, I think that............... in movies is the most effective because you aren’t
even aware that you are being targeted by a company while you’re watching.
1-T.V. commercial

2-intrusive

3-covert advertising

4-cold call

4-1 think ...cocovvivve, are a great way to advertise because they are so entertaining
but I guess they must be very costly to put on, particularly at peak viewing time.
1-Cold Call

2-TV commercial

3-Newspaper/Magazine

4-Internet Pop-ups



5-There’s nothing more annoying than trying to work online and getting bothered

1-Cold Call
2-TV commercial
3-Newspaper/Magazine

4-Internet Pop-ups

6. | hardly ever pay attention to adverts in the .................... because they aren’t
usually very attractive but whenever | flick through a ..................... , I’'m constantly
drawn towards their beautiful, glossy ads.

1-Newspapers/Magazine

2-intrusive

3-covert advertising

4-cold call

7.1 find telesales quite ..........ccccocu.... because they call your home to sell you
something. I think it’s an invasion of privacy.

1-T.V. commercial

2-intrusive

3-covert advertising

4-cold call
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1-TV commercial (s 58 Slul)
2-Cold Call (2050 (= sl il coxil 52 U 5 aiul Al 5 L el by 5 Saalas g il (ula)



3-Covert Advertising (Ol i)

4-TV commercial (s 58 Sbuls)

5-Internet POp-Ups (255 oo oala i il cilada 50 (le8L 48 s sla o jaiy)
6-Newspaper/Magazine (s /sl )5 )

7-Intrusive (s23) 530 5035 yus



