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JPublic Relations

Just what is public relations? And how does is differ from advertising? Public relations is theOpposite
of advertising. In advertising, you pay to have your message placed in a newspaper, TV or radio spot. In
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public relations, the article that features your company is not paid for. The reporter, whether broadcast
or print, writes about or films your company as a result of information he or she received and
researched
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Publicity is more effective than advertising, for several reasons. First, publicity is far moreCost-effective
than advertising. Even if it is not free, your only expenses are generally phoneCalls and mailings to the

media. Second, publicity has greater longevity than advertising. Anarticle about your business will be
remembered far longer than an ad

GlallSa (sla 4 A8 ) gm0 (Sin Cand Slaals 31 3 4k oS ASET Candl il se Ll 5 Jily s 4y Cud g e
uL\l&&u}A\).\:\M‘UEAJJ\J&Me\}JQﬁ})M‘\S_JeJJM\.\.\u\iﬂ‘)uML»J)JDML»JJJMQL\S\S\.AJEA}AQ
Ll Gl Rk

Publicity also reaches a far wider audience than advertising generally does. Sometimes , your story

might even be picked up by the national media, spreading the word about your Business all over the
country
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Citizenship
The status of being a citizen usually determined by law
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In the republican tradition, qualifications for citizenship are associated with particular rights and duties
of citizens, and a commitment to equality between citizens is compatible with considerable exclusivity in
the qualifying conditions
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For example, classical republics excluded slaves, women and certain classes of workmen from
citizenship
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In general, qualifications for citizenship reflect a conception of the purposes of the political community
and a view about which persons are able to contribute to, or enjoy the benefits of, the common good, or
the freedom of the city
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Although the concept of citizenship may refer to a status conferred bylaw, it may also be deployed to
argue that persons have entitlements as a consequence of their position within a community or polity
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This approach suggests that since individuals, as a matter of fact, participate in a common life, they have
rights and duties as a consequence
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Hence, it has been argued, we have moral obligations to one another because of that shared existence,
whether what is shared be characterized as economic activity, culture, or political obligation
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There may, then, be an uncertain connection between the ideas of membership of a community and
citizenship of a polity
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Both membership and citizenship may be construed as conferred statuses or as empirically determined
positions, membership of a community may be asserted as a qualification for citizenship, the common
good may be seen as what gives value to both community and political organization
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And both membership and citizenship may be valued partly because they are not universally available
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Propaganda

Originating in an office of the Roman catholic church charged with propagation of the faith (de
propaganda fide), the word entered common usage in the second quarter of the twentieth century To
describe attempts by totalitarian regimes to achieve comprehensive subordination of knowledgeTo
state policy
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Based in the desire of fascists ,Nazis ,and Bolsheviks to develop legitimacy and social control by
Overcoming the broadly based cultural hegemony of antecedent regimes, Propaganda soon game to be
directed toward the populations of other states, provoking reactions from the industrialized
democracies
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As war approached in the late 1930s Britain established its own Ministry, not of Propaganda but of
information, its very title an exercise in rhetoric
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This employed print, radio, film, and the spoken word to put the best gloss on state policy and the
fortunes of British arms (white propaganda) while also running down and misrepresentingthe Axis
powers ( black propaganda.
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Still important in international relations during the Cold War through radio stations such as voice of
America, propaganda both at home and abroad was frequently crude and ineffective, especially in
communist states lacking the technical skills of advertising , marketing , and communication Developed
within the private sectors of a consumerist western culture with largely unrestricted media .
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It has however, been brought to a fine art in the advanced industrial economies in recent years , where
the presentation of state policy and legislation has often received as much attention as much Attention
as its content and drafting.
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= ~94¢ Jil 9 Public Relations

Public Relations is the management of relations between an organization and its publics.
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Blogging is an instant publishing tool=cul 355 3l (s (Ss3 S JLaml ) sl So S,
Blogging is an online journal with freshly updated content=
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Blogging is something that will revolutionize the web=
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Blogging is a way to create community with your voters, er...readers=
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Blogging is an alternative to mainstream media=Sy s sl o 8ol il SO Sy



Blogging is a tool to teach students how to write=
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Blogging is anew way to communicate with customers=
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Blogging is a new form of knowledge management inside big companies=
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Blogging is something to keep you occupied when you are unemployed=
At 84S e a3 40 38 e K 1) Lad 4S il (53 S,

Blogging is a way to think and write in short paragraphs instead of long essay=
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Blogging is a silly word that is fun to say=
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Blogging is a way of writing with a distinct voice and personality=
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Strategic research=s2 !y (383

Tactical research=SiSU (385

Conduct a research=8x3 ) ) dal e

Survey=c S 43 sai 3ok ) o0, Giley

Descriptive survey= iua § o »

Explanation survey=> 38 o)

Depth survey= <l Gee (o)

Analytical survey=llai ou )

Interview=4:=blas

Telephone interview=4li 4:abas

Face to face interview=c_ s> 4abas

Mail interview=iw 4abias

Tele interview=_ s /) ) 4salas



Many marketing and advertising professionals like to call this campaign the gold standard. Created by a
legendary advertising group at Doyle Dane & Bernbach in 1960, the campaign set out to answer one
guestion: How do you change peoples' perceptions about not only a product, but about an entire group
of people?

Americans always had a propensity to buy big American cars, but even 15 years after WWII ended,
Americans really didn’t buy small German cars. So what did this Volkswagen advertisement do? It played
right into the audience’s expectations. You think I’'m small? Yeah, | am. They never tried to be something
they were not -- and that's the most important lesson we can learn from this campaign. Don’t try to sell
your company, product, or service as something it’s not. Consumers appreciate honesty just as much as
they appreciate hot girls in beer commercials
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Dear Sir / Madam
We are introducing our new product with great pride and pleasure ‘Fair and Beauty Lotion’ to
you.
A0S e o yre el ) WA 5 52 L)) “Fair and Beauty Lotion” 252 da J sasa e

It is one of the best beauty making products available in the market today. It is famous product in
many oversees market. We are providing this to you at best possible price. Our claims are only
based on different feedbacks received from various clients and not based on self-judgment.
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We humbly request you to try this item in your centers and we assure you that you would be in a
great pleasure with the results. Our Senior Sales men would be ready to keep in touch with you
to describe you more about our product.
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Thanking You,

Sincerely,
Fazel Ahmadzadeh
Market Developer
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1- I think I prefer ............... because they are really good fun to watch and often have a catchy tune or song to go
with them.
1-T.V. commercial
2-Cold Call
3-intrusive
4-advertising

2: Last night, I was just sitting down to my favorite series on TV when the phone rang. It was another
..................... I find them really annoying.

1-Internet Pop-ups

2-Cold Call

3-Advertising

4-Intrusive


http://www.engpartner.com/expert-translation/
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3- Personally, I think that............... in movies is the most effective because you aren’t even aware

that you are being targeted by a company while you’re watching.
1-T.V. commercial

2-intrusive

3-covert advertising

4-cold call

4-1think ....ooovere are a great way to advertise because they are so entertaining but I guess they must be very
costly to put on, particularly at peak viewing time.

1-Cold Call

2-TV commercial

3-Newspaper/Magazine

4-Internet Pop-ups

5-There’s nothing more annoying than trying to work online and getting bothered by ....................
1-Cold Call

2-TV commercial

3-Newspaper/Magazine

4-Internet Pop-ups

6. | hardly ever pay attention to adverts in the .................... because they aren’t usually very attractive but
whenever | flick througha ...................... , ’'m constantly drawn towards their beautiful, glossy ads.
1-Newspapers/Magazine

2-intrusive

3-covert advertising

4-cold call

7.1find telesales quite ....................... because they call your home to sell you something. | think it’s an invasion
of privacy.

1-T.V. commercial

2-intrusive

3-covert advertising

4-cold call
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1-TV commercial (s 3255 <lals)

2-Cold Call (20 (o s\ obai conil 53 U 5 atual als 5 1 g Sl by 5 Sialan 5 a5 ()
3-Covert Advertising (Ol <lals)

4-TV commercial (s 0 55 <laals)

5-Internet Pop-ups (254 (oo sl < il ciladia 5d (8L a8 il (sla o o)
6-Newspaper/Magazine (s /4al 5 )

7-Intrusive (o3 52U 5035y



